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Vicenzaoro FairVicenzaoro Fair

ItalIan jewellery back at full speed

The world would be a lot less creative, vibrant, and fun without the presence of 
Italy in areas of culture, art, music, fashion, civilisation, food and more. The country has 
its influence in our everyday life so deeply that is even beyond our imagination. Italian 
jewellery is undoubtedly another name card for the country’s magnificence. 
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Vicenzaoro Fair

VIcenzaoro In september
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11 P.J. Design Limited 232
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13 White Stars Ltd. 226
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15 Hong Kong Jewellery &  237
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14 Adornet Jewels Co., Ltd. 225
15 Advance Manufacturers Co., Ltd. 248
16 Chai Thai Silp Export Ltd. Part. 246
17 Chokas Jewelry Co., Ltd. 250
18 Estee Collection Co., Ltd. 249
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1 Pha-a-tit Precious Co., Ltd. 181

K E Group
Hall 2.2 #228
keg@kegroup.com.hk

AsiAn District is bAck to bring you more
Coming back to Vicenzaoro September with an even stronger presence, Asian District welcomes you with more than 30 top-notch 

jewellers from Hong Kong and Thailand! An unmissable sourcing experience at Hall 2.1, 2.2 and 3.0 where both jewellery and gemstones 
await you. Reconnect for some new innovations!

Christelle     
Hall 2.2 #242
sales@christelle.com

Advance
Hall 2.2 #248
advance@advmfr.com

Legrand
Hall 2.1 #157
sales@legrandjew.com

Estee     
Hall 2.2 #249
cs@jeweltechinter.com 

Asian District Organized by

Hong Kong Jewellery & Jade 
Manufacturers Association
E: hkjja@hkjja.org   W: www.JJA.com.hk
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Noble
Hall 2.2 #239
info@noble.com.hk

Lucky
Hall 2.2 #240
lucky@lucky-int.com

P.J. Design
Hall 2.2 #232
info@pjdesign.com.hk

Nelson
Hall 2.1 #154
info@nelson-jewellery.com

Sunlight
Hall 2.2 #256
sunlightgemshk1008@gmail.com

Continental
Hall 2.1 #152, 153
sales@continental.com.hk
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Aaron Shum
Hall 2.1 #163
info@aaronshum.com

Camex     
Hall 2.2 #241
sales@camex.com.hk

Chase
Hall 2.1 #159
info@chasejew.com.hk

info@myer.com.hk

Chokas
Hall 2.2 #250
sales@chokasjewelry.com

Precious Products
Hall 2.2 #244
sales@preciousproducts.co.th

Eternity    
Hall 2.1 #163A
eml_hongkong@eternitymfg.com

Collective     
Hall 2.1 #156
cj@collectivejc.com 
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Singapore EXPO Queen Sirikit National 
Convention Center

NEW B2B EVENT FOR
THE ASEAN MARKET

ASIA’S BIGGEST B2B
FAIR OF 2022

27 – 30 / 9 / 2022 2 – 5 / 11 / 2022

To Exhibit:
T +852 3709 4991 E salesjgf@informa.com

To Visit:
T +852 3709 4992 E visitjgf-hk@informa.com
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Industry FocusIndustry Focus

Industry Focus行業訊息
Gold Demand Softened in Q2, Says WGC
WGC：二季度黃金需求疲軟

T h e  Wo r l d  G o l d  C o u n c i l 
(WGC) released its Gold Demand 
Trends Q2 2022 report recently. Q2 
gold jewellery consumer demand 
reached 453 tonnes, four percent 
higher y-o-y, although the comparison is with a fairly weak Q2 
in 2021. Total H1 gold jewellery demand of 928 tonnes was two 
percent below H1 2021.

The strict zero-COVID policy in China had significant 
impact on total bar and coin investment and jewellery demand, 
according to WGC. Lockdowns imposed in several key cities 
and regions throughout much of Q2 meant that access to retail 
outlets was cut off to large swatches of consumers.

Gold demand (excluding OTC) was eight percent lower y-o-y 
at 948 tonnes. Combined with Q1 this took H1 demand to 2,189 
tonnes, up 12 percent y-o-y.

As the gold price fell in Q2, gold ETFs lost 39 tonnes, giving 
back some of the strong Q1 gains. Net H1 inflows totalled 234 
tonnes compared with 127 tonnes of outflows in H1 2021.

Full report is found in www.gold.org/goldhub/research/gold-
demand-trends/gold-demand-trends-q2-2022.

 世界黃金協會（WGC）最近公佈了 2022 年第二季度黃金需
求趨勢報告。第二季度金飾消費需求量達到 453 公噸，與相當疲
弱的 2021 年第二季度相比，同比增長百分之四。今年上半年金飾
總需求量達 928 公噸，比 2021 年上半年跌百分之二。

據 WGC 指，中國嚴格的疫情清零政策對金條和金幣投資，以
及金飾需求產生了重大影響。中國一些主要城市和地區在第二季
度大部份時間裡實施封城，這意味著大量消費者無法前往零售店消
費。

黃金需求（不包括場外交易市場）同比下降百分之八，至 948
公噸。與第一季度需求相結合，上半年的需求量達 2,189 公噸，同
比升百分之十二。

隨著第二季度金價下跌，黃金交易所買賣基金跌 39 公噸，抵
銷了第一季度的黃金強勁增幅。上半年淨流入總量為 234 公噸，
而 2021 年上半年為 127 公噸。

報告詳情參考：
www.gold.org/goldhub/research/gold-demand-trends/gold-demand-

trends-q2-2022

Hong Kong jewellery sales slide in H1
香港上半年珠寶銷售下滑

Jewellery sales in Hong Kong declined in the first half of this year 
because of the negative impact of macroeconomic and geopolitical 
challenges on consumer sentiment.

The city’s Census and Statistics Department reported on 2 August 
2022 that in the first six months of the year, sales of jewellery, watches, 
clocks and valuable gifts slid 6.8 percent to HK$17.45 billion ($2.22 
billion). 

In June, sales of jewellery, watches, clocks and valuable gifts 
rose 2.3 percent year on year to HK$3.39 billion ($431.2 million). While 
sales increased, June’s figure is well below May’s 8 percent jump and 
April’s 14 percent surge. Sales in all retail categories fell 1.2 percent to 
HK$27.73 billion ($3.53 billion).

The government said: “Retail sales performance improved in 
the second quarter, with the value of retail sales rebounding sharply 
from the first quartered reverting to mild year-on-year growth. Yet the 
momentum softened in the latter part of the quarter alongside the 
increased number of local Covid-19 cases and sharp interest-rate 
hikes by many major central banks.”

The Hong Kong Retail Management Association remarked that 
government-issued coupons could give the retail sector a much-
needed boost, but the effect is temporary. A generally sluggish 
economy, coupled with a challenging macroeconomic scenario, 
continues to weigh on consumer sentiment.

Hong Kong’s economy contracted by 1.4 percent in the second 
quarter, marking two consecutive declines in GDP. January to March 
GDP was down 3.9 percent.

今年上半年，由於受宏觀經濟和地緣政治挑戰對消費者信心的負面影
響，香港珠寶銷售下滑。

香港政府統計處 2022 年 8 月 2 日的報告指出，今年首六個月，珠寶、
鐘錶及貴重禮品的銷售額下跌百分之六點八至174.5億港元（22.2億美元）。

六月，珠寶、鐘錶及貴重禮品的銷售額按年升百分之二點三至 33.9 億
港元（4.312 億美元）。雖然銷售額有所增長，但 6 月份的數字遠低於 5 月
份百分之八的增幅和 4 月份百分之十四的激增。所有零售類別的銷售額跌百
分之一點二至 277.3 億港元（35.3 億美元）。

政府表示：「零售銷售業績在第二季度有所改善，零售額從第一季度大
幅反彈，恢復到溫和的同比增長。然而，隨著本地疫情病例數量的增加和許
多主要央行的大幅加息，這一勢頭在第二季度後期有所減弱。」

香港零售管理協會表示，政府發放的消費券可能會給零售業帶來急需的
推動力，但效果是暫時的。普遍低迷的經濟，加上充滿挑戰的宏觀經濟形勢
將繼續影響消費者信心。

香港經濟在第二季度收縮百分之一點四，GDP 連續兩年下跌。一月至 3
月的 GDP 跌百分之三點九。

New Executive Director and Secretary General Appointed for Watch & Jewellery Initiative 2030
「製錶及珠寶計劃 2030」新委任執行董事兼秘書長

 Iris Van der Veken has been appointed executive director and secretary general of the Watch & Jewellery Initiative 2030 
(WJI2030) on 12 July 2022 , directly reporting to the board of WJI2030.

With a background in law and international relations, Iris Van der Veken has more than 20 years of global experience 
working in fast-paced environments including the technology, jewellery and fashion industries, as well as the public sector.

Her strong commitment to the global agenda of gender equality has led her to initiate the Generation Equality Campaign 
for the jewellery industry in the context of her former role as executive director of the Responsible Jewellery Council (RJC), 
according to WJI2030.

Her track record on strategic partnerships, depth of international sustainability experience in jewellery and fashion supply chains and her passion 
for building collective impact through the 17 Sustainable Goals makes her a strong leader, said Marie-chaire Daveu, Kering’s cheif of substainability and 
institutional affairs officer.

Driven by a common conviction that the global 17 Sustainable Development Goals (SDGs) and aspirations for a sustainable global jewellery and watch 
industry can only be achieved through collaborative efforts, Cartier, delegated by Richemont, and Kering launched WJI2030 in October 2021.

製錶及珠寶計劃 2030（WJI2030）於 7 月 12 日任命 Iris Van der Veken 為執行董事兼秘書長，直接隸屬 WJI2030 董事會。
具有法律和國際關係背景的 Iris Van der Veken，在快節奏的工作環境中，擁有超過 20 年全球工作經驗，包括，科技、珠寶及時尚行業和公關部門。
據 WJI2030 指，她對全球性別平等議程的堅定承諾促使她在擔任責任珠寶業委員會（RJC）執行董事時發起了珠寶行業的世代平等活動。
開雲集團 (Kering) 可持續發展和機構事務總監 Marie-Claire Daveu 表示：「Iris 在戰略合作夥伴關係方面的記錄、在珠寶和時尚供應鏈方面的國際

可持續發展的經驗，以及她通過 17 個可持續發展目標建立集體影響的熱情，使她成為强而有力的領導者。」
在全球 17 項可持續發展目標（SDGs）和可持續的全球珠寶及鐘錶業願景只能通過合作實現的共同信念推動下，歷峰集團 (Richemont) 委托下的卡

地亞與開雲集團 (Kering) 於 2021 年 10 月推出了 WJI2030。

RJC Launches ‘Gender Equality Toolkit’ at JCK Las Vegas
RJC 與 JCK 珠寶展推出「性別平等指南」

The Responsible Jewellery Council (RJC), the world’s standards setting organisation for the global jewellery and watch industry, launched 
its Gender Equality Toolkit at JCK Las Vegas for small and medium size enterprises (SMEs) on June 9, 2022. During the launch held at the 
Plumb Club Pavilion, RJC also released its 2022 Annual Progress Report.

According to RJC, the launch of the Gender Equality Toolkit further strengthens RJC’s commitment to gender equality and offers practical 
guidance for SMEs to assist them in their journey to incorporate gender equality at the heart of their business strategies. This toolkit is about 
creating an informative, accessible and easy-to-use tool for anyone, said RJC.

“The principle of gender empowerment is more important than ever, and it’s fantastic to see all the progress made by our members. 
However, women and girls continue to face discrimination. Industry has a critical role in advancing the rights of women through employment 
and education especially,” said John Hall, interim executive director of RJC.

During the launch, the RJC also released its 2022 Annual Progress Report, which outlines the success of the organisation from 1 January 
to 31 December 2021, and highlights how it has supported its over 1,600 members throughout a challenging period for the industry.

全球珠寶及鐘錶行業標準制定機構「責任珠寶業委員會」（RJC）於 2022 年 6 月 9 日 JCK 拉斯維加斯珠寶展上發佈為中小型企業制定的性
別平等指南。在 Plumb Club Pavilion 舉行的發佈會期間，RJC 還公佈了 2022 年度進展報告。

據 RJC 表示，性別平等指南的推出進一步加強了 RJC 對性別平等的承諾，並為中小企業提供了實用指導，以協助他們將性別平等納入業務戰
略的核心。RJC 指，此指南是為任何人創建的一個信息豐富、易獲取及便於使用的工具。

RJC 臨時執行董事 John Hall 說：「性別賦權的原則比以往任何時候都更加重要，看到我們的會員取得的所有進展感到欣慰。然而，女性和女
孩依然面對歧視。業界尤其在就業和教育方面為促進婦女權利發揮著關鍵作用。」

指南發佈期間，RJC 還公佈了其 2022 年度進展報告，報告概述了組織由 2021 年 1 月 1 日至 12 月 31 日期間取得的成果，強調其如何在行
業充滿挑戰的時期支持其 1,600 逾名會員。

Blue Nile Merges with Mudrick for Its Second IPO
Blue Nile 為第二次上市與 Mudrick 合併

Diamond jewellery online retailer Blue Nile Inc recently agreed 
to go public through a merger with a special purpose acquisition 
company (SPAC) called Mudrick Capital Acquisition Corp II on 
NASDAQ in early fourth quarter 2022.

The company is at an implied $683 million valuation, and 
is anticipated to generate some $450 million in capital before 
expenses, including $50 million in new funds from Mudrick Capital 
and $80 million from sponsors Bain Capital Private Equity, Bow 
Street, and Adama Partners.Blue Nile was founded in 1999, setting 
to change how consumers bought diamond engagement rings. 
First went public in 2004, it became private again in 2017, following 
its acquisition by Bain Capital and Bow Street.

“Our vision is to help our customers celebrate all of life’s joyful 
occasions, big and small,” said Sean Kell, Blue Nile’s chief executive 
officer. “We have only scratched the surface of an estimated $320 
billion global fine jewellery market that has been slow to move online 
and remains fragmented. As we look to execute our growth strategy, 
now is the right time to become a public company.”

Jason Mudrick, founder and chief investment officer of Mudrick 
Capital said: “As the pioneer of and category leader in online fine 
jewellery, Blue Nile is well positioned to win as the go-to e-commerce 
destination in the space. Blue Nile fully addresses Mudrick Capital’s 
investment criteria. We are excited to partner with Blue Nile as it 
continues to be a trailblazer in the space.”

According to a report released by Mudrick Capital, Blue Nile 
is expected to reach $661 million to $773 million in 2023 with $566 
million estimation for 2021 revenues. 

線上鑽飾零售商 Blue Nile Inc 最近同意於 2022 年第四季度初在
納斯達克與一家名為 Mudrick Capital Acquisition Corporation II 的特殊
目的收購公司（SPAC）合併上市。

Blue Nile 的隱含估值為 6.83 億美元，預計在扣除費用前將產生
約 4.5 億美元的資本，其中包括來自 Mudrick Capital 的五千萬美元新
資金以及來自贊助商 Bain Capital Private Equity、Bow Street 及 Adama 
Partners 的八千萬美元。

Blue Nile成立於1999 年，旨在改變消費者購買訂婚鑽戒的方式。
它於 2004 年首次上市，在被 Bain Capital 和 Bow Street 收購后，於
2017 年再次私有化。

Blue Nile 首席執行官 Sean Kell 說：「我們的願景是幫助客戶慶祝
生活中所有歡樂的時刻，無論大小。我們剛剛淺嚐市值三千二百億美元
的全球高級珠寶市場，該市場已緩慢向線上發展，卻仍然碎片化。當我
們尋求執行增長策略的方法時，現時成為上市公司正是合適時機。」

Mudrick Capital 創始人兼首席投資官 Jason Mudrick 表示：「作為
線上高級珠寶的先驅和品類領導者，Blue Nile 完全有能力成為該領域
的首選電商。Blue Nile 完全符合 Mudrick Capital 的投資標準。我們很
高興能與其合作，因為它將繼續成為該領域的開拓者。」

根據 Mudrick Capital 發佈的一份報告，Blue Nile 預計到 2023 年
市值將達 6.61 億美元至 7.73 億美元，預計公司 2021 年的收入為 5.66
億美元。

Diamond Prices Slide Amid Economic Uncertainty
經濟不穩鑽石價格下跌

Rapaport Group released RapNet Diamond Index (RAPI) for H1 
2022 on July 5. Diamond market sentiment received a boost from 
the Las Vegas shows, which demonstrated robust US demand. 
However, polished prices declined amid a weak global economic 
outlook and a rise in inventory levels, according to Rapaport.

RAPI for 1-carat diamonds slid 1.8 percent in June but 
increased 7.4 percent between the beginning of the year and July 1.

Chinese demand was low following Covid-19 lockdowns in April 
and May. The lack of buyers meant local jewellers had sufficient 
inventory for the short term.

Polished inventory in the midstream grew in June. The number 
of diamonds listed on RapNet rose 4.3 percent during the month to 
1.87 million as of July 1. The high volume came despite the Russian 
sanctions that limited Alrosa’s rough sales and took an estimated 
30 percent of global production off the market. Russian rough 
shortages are expected to impact polished supply in the coming 
months; manufacturers have so far been working with goods from 
before Russia’s invasion of Ukraine.

Other miners are capitalising on the new rough-market 
dynamic. De Beers’ June sales rose 36 percent year on year to $650 
million after a price hike of 8 percent to 10 percent on smaller rough 
— a category Alrosa usually dominates.

“We predict that traceable, ethical diamonds will sell at a 
premium to Russian diamonds as Alrosa goods reenter the market. 
While US jewelers are upbeat after the shows, there are political 
and economic headwinds that will likely disrupt the industry in the 
second half,” said Rapaport.

 Rapaport Group 於 2022 年 7 月 5 日發佈今年上半年 RapNet 鑽石
指數（RAPI）。據 Rapaport 指，拉斯維加斯展覽表現了鑽石市場情緒
提振，美國需求強勁。然而，在全球經濟前景疲軟和庫存水平上升的
情況下，已打磨鑽石價格下跌。

6 月份一克拉鑽石 RAPI 跌百分之一點八，而從今年初至 7 月 1
日的數值則增長百分之七點四。

中國市場需求受 4 月及 5 月疫情封城的影響而降低。缺乏買家意
味著當地珠寶商在短期內有足夠庫存。

6 月，行業中游的已打磨鑽石庫存有所增長。截至 7 月 1 日，
RapNet 上的鑽石數量上漲百分之四點三達 187 萬。僅管對於俄羅斯的
制裁限制了 Alrosa 的鑽胚銷售，並估計影響全球鑽石產量的三成，但
鑽石產量仍然高企。預計俄羅斯鑽胚短缺將在未來數月影響已打磨鑽
石供應；到目前為止，行業製造商一直在使用俄羅斯入侵烏克蘭前的
供應。

其他鑽石礦商正利用新的鑽胚市場動態。戴比爾斯在其較小顆
鑽胚價格升百分之八至十之後，其 6 月份銷售額同比增長百分之
三十六，達 6.5 億美元，這一類別通常由 Alrosa 主導。

Rapaport 表示：「隨著 Alrosa 的產品重新進入市場，我們預測可
追溯、合乎道德的鑽石相對於產自俄羅斯的鑽石售價更高。雖然美國
珠寶商在展覽結束後對市場持樂觀態度，但政治和經濟方面的不利因
素可能會在下半年擾亂行業。」
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Gemfields Achieved Highest Revenue at 
Emerald Auction
Gemfields 祖母綠拍賣錄得最高收入

Gemfields set a new record 
by achieving $43 million at its 
emerald auction, comprising a 
series of five sequential mini-
auctions held during the period 
9 to 26 May 2022.The auction 
contained a selection of grades 
that  are typical ly  offered at 
Kagem Mining Ltd’s (Kagem) 

auctions of higher quality emeralds as well as one special piece.
Product and sales managing director Adrian Banks says 

Kagem’s second auction of this year has again been “hotly 
contested, reaffirming the remarkable levels of demand prevailing 
in the emerald and ruby markets”.

He adds that the auction marked the first time in history that a 
sizeable emerald auction was hosted in Bangkok, Thailand.

The auction lots were made available for in-person and 
private viewings by customers in Bangkok, Thailand. Following 
the viewings, the bidding took place via an online auction platform 
specifically adapted for Gemfields which permitted customers from 
multiple jurisdictions to participate in a sealed-bid process.

As a result of the auction, Kagem’s first half auction revenues 
now total $85.7-million, which compares with the $92.3-million 
obtained from all auctions in 2021, “highlighting the step-change 
being experienced in the market”, said Banks.

Gemfields 在祖母綠拍賣會上創下 4,300 萬美元的新紀錄，其中包
括 2022 年 5 月 9 日至 26 日期間連續舉行的五場小型拍賣會。

拍賣會包含一系列祖母綠等級，其中包括通常在 Kagem 礦業有限
公司（Kagem）拍賣的較優質祖母綠，以及一件特殊拍品。

Gemfields 產品和銷售董事總經理 Adrian Banks 表示，Kagem 今年
的第二次拍賣再次「角逐激烈，又一次證實了祖母綠和紅寶石市場的
需求水準普遍高昂」。

他補充說，此次拍賣標誌著歷史上第一次在泰國曼谷舉辦大型祖
母綠拍賣會。

拍賣會上的拍品可供泰國曼谷的客戶親自和私人觀看。觀看結束
後，競標通過專為 Gemfields 而設計的線上拍賣平台進行，該平台允
許來自多個司法管轄區的客戶參與密封式競標流程。

拍賣結果顯示，相比 2021 年 Kagem 拍賣總收入的 9,230 萬美元，
Kagem 今年上半年的拍賣收入目前總計 8,570 萬美元。Adrian Banks 表
示：「此結果突顯了市場正在經歷的階梯式變化。」

Christie’s to Auction ‘The Light of Africa’ for $18M in June
佳士得 6 月拍賣估價 1,800 萬美元「非洲之光」

Christie’s has just unveiled ‘The Light of Africa’ — a 103.49 carats D-colour, flawless, emerald-cut diamond — 
estimated to sell for up to $18 million when it leads the New York Magnificent Jewels sale on 8 June.

Following 15.10-carat fancy vivid blue diamond ‘De Beers Blue’, ‘The Light of Africa’ has become another big 
diamond on the auction market, which was also uncovered by Petra Diamonds at Cullinan diamond mine in South Africa.

Uncovered in January 2021, it was cut from a 299.3-carat rough. The stone was said to be the third-largest high-
quality white diamond recovered at Cullinan since 2008.

Petra Diamonds sold the diamond to Dubai-based Stargems in March 2021 for $12.18 million.
It was revealed at Christie’s Geneva from 6 to 11 May 2022, then travel to Christie’s Hong Kong 22-24 May, and finally land at Christie’s 

New York for exhibition 3-7 June.

The Potentially Largest Pink Diamond Found in 
300 Years
一顆可能是三百年來發現的最大粉鑽

A p ink  Type I Ia  d iamond, 
weighing 170 carats, has recently 
been found in an Angolan mine, 
which may just be the largest pink 
diamond recovered in the last 300 
years.  

Being named as the Lulo Rose, 
the diamond was discovered at the 
Lulo alluvial mine, which is owned 
by the Lucapa Diamond Co. It will 

be sold by international tender by Sodiam, Angola’s state-owned 
diamond marketing company.

According to a statement from Angola’s minister of mineral 
resources, petroleum, and gas, Diamantino Azevedo, “this record 
and spectacular pink diamond recovered from Lulo continues 
to showcase Angola as an important player on the world stage 
for diamond mining and demonstrates the potential and rewards 
for commitment and investment in our growing diamond mining 
industry.”

The Lulo concession boasts the two largest recorded diamonds 
recovered in Angola, the largest being the 404-carat 4th February 
Stone, a white diamond that was found on 4 February 2016.

安哥拉一鑽礦發現一顆重達 170 克拉的 IIa 型粉鑽，這可能是
300 年來發現的最大顆粉鑽。

這顆鑽石名為「Lulo Rose」，是在 Lulo 沖積礦中發現的，該礦屬
Lucapa Diamond Co 所有。鑽石將由安哥拉國有鑽石行銷公司 Sodiam
通過國際招標出售。

安哥拉礦產資源、石油和天然氣部長 Diamantino Azevedo 在一份
聲明中表示：「從 Lulo 礦區發現的這顆創紀錄的粉鑽繼續展現了安哥
拉作為鑽石開採世界舞台上的重要參與者，並展示了我們對不斷發展
的鑽石開採業的承諾和投資的潛力及回報。」

Lulo 特許權擁有在安哥拉發現的兩顆最大紀錄的鑽石，其中最大
的一顆是 404 克拉的白鑽「4th February Stone」，於 2016 年 2 月 4
日被發現。

Fancy Colour Diamond Price Index Rises
彩鑽價格指數上升

The New York-based Fancy 
Color Research Foundation (FCRF) 
announced that fancy-coloured 
diamond prices increased in the 
second quarter of 2022 as demand 
strengthened and supply became 
tight.

The Fancy Color Diamond Index 
gained 0.8 percent compared with 
the first quarter and was 3.1 percent higher than during the second 
quarter of 2021, according to the organisation.

FCRF board member Ishaia Gol said in a statement: “It is 
evident that the increase in prices is driven by two market forces 
that haven’t occurred simultaneously in quite some time. That is, 
high demand for fancy-coloured diamonds on the retail side, and 
fierce competition on rough in tenders.”

Prices of yellow fancy-coloured diamonds increased 0.9 
percent compared with the previous quarter, while pinks rose 0.8 
percent and blues edged up 0.6 percent. The best performers were 
eight-carat fancy yellows, two-carat fancy-intense yellows, and five-
carat fancy-vivid yellows.

Image: Fancy-coloured diamonds. (Photo courtesy: FCRF)

紐約彩鑽研究基金會（FCRF）公佈，因應需求增強和供應緊張，
彩鑽價格在 2022 年第二季度上漲。

根據該組織的數據，彩鑽指數與第一季度相比上升百分之零點
八，比 2021 年第二季度高出百分之三點一。

FCRF 董事會成員 Ishaia Gol 在一份聲明中表示：「價格上漲很明
顯由兩種市場力量推動，而且這兩種力量在相當長的時間內沒有同時
出現。它們是零售方面對彩鑽的高需求，以及拍賣中對鑽胚的激烈競
爭。」

與上一季度相比，黃鑽的價格升百分之零點九，粉鑽上漲百分之
零點八，而藍鑽則微升百分之零點六。表現最好的類別是八克拉彩黃
鑽、兩克拉濃彩黃鑽，以及五克拉艷彩黃鑽。 

圖片：彩鑽（圖片來源：FCRF）

Swarovski Appoints First Non-Family CEO
施華洛世奇委任首位非家族 CEO

For the first time in 127 years, 
Swarovski has appointed a non-
family member, Alexis Nasard, as 
CEO, who started on 4 July 2022.

Being a former McKinsey & 
Co. executive, Nasard has been 
in the retail industry for more than 
30 years, including 17 years as 
a general manager at consumer 
goods giant Proctor and Gamble.

The move to onboard an 
external chief is part of the company’s attempt to transition from 
a family-managed to a family-owned business, and follows the 
November appointment of five independent directors for the first 
time in 2021 since Swarovski’s inception.

施華洛世奇自 127 年來首次任命非家族成員 Alexis Nasard 為首席
執行官，於 2022 年 7 月 4 日入職。

作為麥肯錫公司的前高管， Nasard 在零售行業工作了 30 多年，
其中包括在消費品巨頭寶潔擔任總經理的 17 年。

此次引入外部首席執行官是公司嘗試從家族管理轉型為家族擁有
的嘗試，也是施華洛世奇成立以來繼 2021 年 11 月首次任命五名獨
立董事之後的舉措。

AWDC Appoints David Gotlib As New President
AWDC 委任 David Gotlib 為新會長

T h e  A n t w e r p  W o r l d 
Diamond Centre (AWDC) has 
appointed David Gotl ib as 
its new president to replace 
Chaim Pluczenik. The board 
also elected two new vice 
presidents, Sahag Arslanina, 
managing director of Arslanian 
Group, and Amish Jain, owner 
of N N Diamonds.

David Gotlib is a third-
g e n e r a t i o n  d i a m a n t a i re , 
leading Antwerp’s midstream 
diamond company IDRP Group. He is also the creative force behind 
the eponymous jewellery brand which is known for its bespoke, 
designer cufflinks.

According to AWDC, the new appointment symbolises a 
new generation of diamantaires assuming leadership roles in the 
industry.

安特衛普世界鑽石中心（AWDC）委任 David Gotlib 為新任會
長，接替 Chaim Pluczenik。董事會還選出兩位新人副會長，分別為
Arslanian Group 董事總經理 Sahag Arslanina 及 N N Diamonds 的持有人
Amish Jain。

David Gotlib 為第三代鑽石商，領導著安特衛普行業中游鑽石公
司 IDRP Group。他亦是同名珠寶品牌背後的創意主幹，品牌以定製及
設計師袖扣而出名。

AWDC 指，新的任命象徵著鑽石商新一代在行業擔任領導角色。

Hong Kong’s Exports of Fine Jewellery*
 (Jul 2020 - Jun 2021 & Jul 2021 – Jun 2022)
香港珠寶首飾出口 *（2020 年 7 月 -2021 年 6 月及
2021 年 7 月 -2022 年 6 月）

Country 國家

Jul 2020 – 
Jun 2021

2020 年 7 月
 
至

2021 年 6 月

Jul 2021 – 
Jun 2022

2021 年 7 月 至
2022 年 6 月

Change, yoy**

按年增長 **

總數 48,627,098 49,797,705 2.41%

China 中國 18,835,085 13,971,867 -25.82%

USA 美國 10,426,767 14,278,569 36.94%

Taiwan 台灣 5,184,956 6,112,163 17.88%

Switzerland 瑞士 4,658,281 4,601,257 -1.22%

Singapore 新加坡 2,841,068 3,032,497 6.74%

UAE 阿聯酋 2,085,548 2,604,586 24.89%

Italy 意大利 1,116,328 1,682,425 50.71%

Japan 日本 1,381,082 1,027,240 -25.62%

Germany 德國 813,213 1,155,191 42.05%

Korea 韓國 556,839 710,854 27.66%

India 印度 579,812 402,045 -30.66%

Vietnam 越南 148,119 219,011 47.86%

* Selected commodity SITC 89731, 89732 & 89733            
   選擇標準國際貿易分類 SITC 89731、89732 及 89733             

Source : Census & Statistics Department, HKSAR
資料來源：香港特區政府統計處

(HK$‘ 000 以千港元計算）

** Compared with 7/2020-6/2021 &
     7/2021-6/2022
     與 7/2020-6/2021 及
     7/2021-6/2022 相比








